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EXECUTIVE SUMMARY
Appleton Creative is pleased for the opportunity to partner with Orange County Drug 
Free Coalition. Through our full-service suite of advertising, marketing, branding and 
public relations capabilities, we're excited to share your organization's story and 
maximize drug prevention, usage reduction and public awareness through a mix of 
traditional and non-traditional media channels.

Appleton Creative is a certified woman-owned business, a proud advocate of diversity, 
an active charitable contributor in the community and a drug free workplace.





APPLETON CREATIVE OVERVIEW

Appleton Creative is an award-winning marketing and advertising 

agency in Orlando specializing in branding, website design and 

development, digital marketing, out-of-home advertising, public 

relations, media buying, video and audio production and print. 

Working with local, national and international clientele, Appleton 

has helped both B2B and B2C companies grow and flourish for 30 

years, developing a reputation for responding to client needs with 

strategic marketing plans and projects.

As a full-service agency, Appleton Creative is uniquely qualified 

to engage in long-term campaigns that tell brand stories across a 

variety of channels. Because all our departments are under one roof, 

campaigns retain their consistency and strength of brand at a lower 

cost and faster schedule for our clients.

AWARD-WINNING

Appleton has been recognized with hundreds of regional, national 

and international awards and accolades.

FPRA





APPLETON AWARENESS GALLERY

Appleton Creative established the Appleton Awareness Gallery within 

our offices as a way to bring appreciation and awareness to local 

causes through art. Each exhibit showcases a body of work inspired by 

a specific cause in need. We believe that art should be enjoyed and 

appreciated, and hope that the meaning behind the art will create an 

increased recognition of our community’s needs. Featured in the main 

gallery is the Giving Circle™ art piece, a custom-made installation that 

highlights moments that embody the spirit of giving so as to remind us 

that everyone can make a difference. 

Since 2011, Appleton has promoted causes through the Awareness 

Gallery, including Pet Alliance of Greater Orlando, Zebra Coalition 

and the Children’s Burn Foundation of Florida. The Appleton 

Awareness Gallery is open to the public Monday through Friday from 

9 a.m. to 5 p.m.

As we move into 30 years of business, we embrace giving as the circle 

of life that promotes continual growth in our world. 

PAST SHOWS AND FUNDRAISING EVENTS

Children’s Burn Foundation of Florida “Camp Tequesta” Art Exhibit 

Zebra Coalition “Lives of a Different Stripe” Art Exhibit

Pet Alliance of Greater Orlando “Finding Furever Homes” Art Exhibit 

Coalition for the Homeless of Central Florida Art by Coalition Children 

Hilton Grand Vacations “Global Week of Service” Art Exhibit 

Pancreatic Cancer Action Network “PurpleLight” Art Exhibit

Beacon College “Lighting the Way” Student Art Exhibit

Foundation for Foster Children “Blue Hope” Art Exhibit

Pasadena Villa “Realize Real Lives” Art Exhibit

Juvenile Diabetes Research Foundation “Cure Me” Art Exhibit

Great Oaks Village “Awareness Art” Exhibit

City of Orlando Interactive Giving Circle



CAPABILITIES

STRATEGIC PLANNING 

As a client-agency team, 

we develop expert insight 

into your brand and build a 

creative strategy that fits your 

values and target market. 

Strategic planning helps you 

identify which customers to 

focus on, your key objectives 

and best ways to inspire 

effective action.

AREAS OF EXPERTISE:

• Market Research

• Marketing Plans

• Campaign Planning

• Assessed Growth Plans

BRANDING & MESSAGING 

If you want to build a 

successful, sustainable 

business and a brand that 

will inspire loyalty, you 

have to start with your 

story. Our goal is to create 

a connection each time the 

customer hears your name, 

sees your logo, attends one 

of your events, visits your 

website or reads about you 

in the news and on social 

media.

AREAS OF EXPERTISE:

•  Logos, Naming &

Full Brand Development

• Brand Guides

• Brand Collateral

• Campaign Theming

WEBSITES & SEO 

Your website is one of your 

most powerful marketing 

tools, capable of representing 

not only a company, service 

or product, but also ideas and 

values. Because of this great 

potential, Appleton finds 

it critical to house its web 

design, programming and 

online marketing departments 

under one roof. 

AREAS OF EXPERTISE:

•  Responsive Web Design

& Development

•  Web, Video & Email

Hosting

•  Ecommerce & Content

Management

•  Search Engine

Optimization (SEO)

& Custom Reporting

• Microsites & Landing Pages

DIGITAL MARKETING 

Online marketing is a 

constantly evolving field 

focused on getting your 

audience to interact with 

your brand. Strategic 

planning, strong creative and 

a team dedicated to working 

within the immediacy this 

medium thrives upon will 

bring you the success in the 

digital space you deserve.

AREAS OF EXPERTISE:

• Social Media Marketing

• Eblasts & Enewsletters

• Content Marketing

•  Banner Ads & PPC

Campaigns

• Infographics

VIDEO & FILM 

Speak to your audience 

and record your history in 

the most captivating way 

possible through visual 

storytelling, videography and 

motion graphics. Video is 

a great way to engage with 

people because it’s visual, 

easy to digest, and available 

and shareable across all 

channels.

AREAS OF EXPERTISE:

• Commercials

• Motion Graphics

• Corporate Videos

• Fundraising Videos

•  Web Video Streaming/

Hosting



TRADITIONAL MARKETING 

Even with more 

consumers migrating to 

the consumption of digital 

content, they still place more 

trust in traditional marketing. 

Creating an active and strong 

brand through print allows 

consumers to hold tangible 

pieces of your brand in their 

hands. 

AREAS OF EXPERTISE:

• Brochures

• Direct Mail

• Annual Reports

• Trade Show Displays

PUBLIC RELATIONS

Establishing a strategic 

public relations strategy 

lays the groundwork for 

successful decisions and a 

positive relationship with 

the public. Get people 

talking about your name and 

products or services, monitor 

obstacles to consumer buy-

in and identify new growth 

opportunities.

AREAS OF EXPERTISE:

• Public Relations Plans

• Brand & Product Launches

• Media Advisories

• Press Releases

• Events

• Reputation Management

MEDIA BUYING 

Media buying is a fine art 

comprised of leveraging 

relationships, creative 

thinking and research. 

Advertising techniques can 

range from the tried-and-true 

print to experimental, new 

platforms such as influencer 

marketing. Successful media 

buying means securing 

enough spots to reach 

your audience without 

overstepping your budget or 

overwhelming your audience 

on only one platform. 

AREAS OF EXPERTISE:

• Online Advertising & PPC

• Billboards

• Print Publications

• Radio

• TV, PSAs

ENVIRONMENTAL 
BRANDING 

Designing a three-

dimensional space that 

reflects your brand 

positioning and identity 

allows your team to live your 

brand. It’s a powerful way 

to enliven and encourage 

employees, visitors, clients 

and prospects to talk about 

your brand’s unique culture 

and image.

AREAS OF EXPERTISE:

•  Office & Feature  

Space Design

• Art Installations

• Store Displays

=

SUCCESS 

Success in your advertising 

is a formula that requires 

the perfect combination of 

mediums and messages to 

reach your target market. 

When you partner with us, 

feel confident in knowing 

we have the abilities to 

expand your brand and 

elicit awareness in your 

community, all while adding 

to your bottom line.

SUMMATION:

Strategic Planning

+

Compelling Creative

+

Community Awareness

=

Return on Investment





PROJECT WORKFLOW & QUALITY CONTROL

Appleton’s workflow consists of six core pillars that make it possible to meet tight deadlines while still delivering a quality solution.

COMMUNICATION 

Our creative culture 

welcomes ideas 

from all members 

of the client-agency 

team. To facilitate 

communication, we 

assign our clients a 

dedicated account 

manager. This person 

acts as the primary 

point of contact and 

keeps track of all 

project deliverables  

and schedules. 

When a milestone 

requires additional 

client input, hard 

costs or a change in 

schedule, the client is 

immediately notified. 

RESEARCH

Research is the 

foundation for 

everything we 

create. Each project 

is defined through a 

creative brief process 

with stakeholders, 

during which goals 

and deliverables 

are established. 

Prior campaigns 

are examined and 

assets are collected 

and archived. When 

necessary, Appleton 

conducts market and 

competitor research.

STRATEGY

Appleton’s team uses 

the research collected 

to best target key 

audiences and pair 

various marketing 

formats (web, video, 

print, PR, etc.) with 

their most impactful 

phase of the customer 

journey.

DESIGN 

For creative writing, 

design, animation or 

video, a minimum of 

two different creative 

concepts or treatments 

are produced and 

presented. They are 

then refined into a 

final treatment via 

a series of feedback 

sessions with the 

client’s representative. 

PRODUCTION 

Daily schedules and 

workflow are overseen 

by your project 

manager to ensure all 

production milestones 

are being met in a 

timely manner. 

Quality is a 

top priority. All 

deliverables go 

through a series 

of quality control 

checklists and require 

sign-off from no 

less than two team 

members who were 

not directly part of the 

project’s production.

ANALYSIS 

Appleton encourages 

the opportunity to 

measure the success 

of each project. Your 

success is our success.

Where possible, we 

like to demonstrate 

ROI with goals that are 

specific, measurable, 

attainable, relevant 

and time-based 

(“SMART”).

Specific

Measurable

Attainable

Relevant

Timely





CLIENT TESTIMONIALS

“I can’t say enough about how well the presentation and video 

went. The final work product was superb and reflective of the 

professionalism and precision of working with you and your team  

at Appleton. It was flawless.”

–  Mark Wang, President                                                                 

Hilton Grand Vacations 

“Appleton Creative has greatly helped us to refine our message and 

convey to consumers the value of the REALTOR® brand. With an in-

depth understanding of our target audiences, the experienced team of 

professionals at Appleton Creative developed unique messaging and 

media-mix strategies for each group, increasing consumer engagement 

and brand awareness.”

–  Laura Haag, Vice President of Communications & Marketing  

Orlando Regional REALTOR® Association

“We thank Appleton Creative whose talent and support have been 

instrumental in telling Orlando’s Dragon Boat story through their 

amazing marketing efforts. From the logo to skinning our boats 

festively, developing fund raising collateral, social media and creating 

videos, everything brought great benefits to this organization.”

–  Andrea Eliscu, Founder  

 Orlando Dragon Boat Club and Dueling Dragons  

at  Orlando Health

“Appleton Creative has many strengths as a full-service marketing and 

advertising agency. It was important to us that our website and videos 

have a consistent message, look and feel. We are pleased with the end 

results. Appleton really helped us articulate our story and the Seaside 

difference.”  

–  Gideon T. Haymaker, Chief Executive Officer 

Seaside National Bank & Trust 

“The talent and experience at Appleton is unsurpassed. I am thrilled 

with all the magazines, mailers and various promotional work they have 

created for us. They are creative, focused and timely, and they nail it 

every time. They are ahead of the technology curve at every turn and 

created both our sites to be not only visually impactful, but also highly 

functional and user-friendly.”               

– Mark Hayes, President

   Isleworth Country Club Realty and Stockworth Realty

“The Appleton team not only created all our brands from concept to 

completion and marketing collateral, they designed an amazing website 

with comprehensive search engine optimization. This has allowed us 

to completely eliminate pay-per-click expenses, while increasing our 

organic SEO business impressively. Our website visits have increased  

by 266% in less than two years.”

–  David Nissen, MBA, FACHE, Co-Founder, VP, Managing Director

   Pasadena Villa, properties in Florida, Tennessee and North Carolina

“Appleton Creative has been AAA’s partner in a wide variety of projects 

for nearly two decades and we appreciate their skills, professionalism, 

timeliness and consistent ‘can do’ approach.”

–  Darlene Entringer, Director of Brand Management 

AAA



Areas of Expertise: Brand creation and development, campaign vision 

and planning, creative direction, the power of quiet leadership

Diana LaRue began her career with national financial publications Value-

line and Fact Magazine in New York. A few years later, she decided to 

establish her first design firm, Neo Geo, Inc. In the late `90s, after a 

decade of creating campaigns for local and national clients, Neo Geo, Inc. 

merged with Avid, Inc., a film and video production company, as the 

dawn of the web era became prevalent. Together, the companies 

comprised of a truly full-service advertising and marketing agency that was 

leading the way in an ever-changing world of multimedia marketing. 

Within Appleton Creative, Diana has cultivated an agency that leverages 

its creative excellence into valuable, tangible results for each client. Diana 

is guided by an intuitive sense of marketing strategy, combined with a 

creative passion for excellence and a true belief in thorough research 

and analytics. Her design skills are augmented by a talented, diverse team 

of professionals carefully selected to highlight each of their unique 

capabilities. She is a believer in surrounding herself with those that are 

smarter and hold different talents than her. The power of quiet leadership 

is valued and the cerebral thinker cultivated. This, in tandem with 

Appleton’s collective community services, has created a dynamic work 

environment enjoyed by team and clientele alike.

Under her creative direction and leadership, Appleton Creative has 

produced regional, national and international award-winning work. 

Diana’s track record covers a variety of industries, including healthcare, 

technology, nonprofit organizations, real estate, development, tourism and 

hospitality. 

Diana is a community leader and is currently serving on the Rollins College 

ATHENAPowerLink Governing Board (8 years), the Zebra Coalition Board 

of Directors (8 years) and the Victory Cup Initiative Board of Directors. In 

addition, she is on the Habitat for Humanity Women Build Board and the 

Foundation for Foster Children Marketing Committee. Past boards include 

the City of Orlando Downtown Development Board Architectural Review 

Committee (4 years), UCF Town & Gown Community Relations Board (10 

years), UCP of Central Florida’s Rebrand Committee (2 years) and Expert 

Brand Committee (2 years). She has been a longtime member and judge 

for Orlando Advertising Federation, Commercial Real Estate for Women 

(CREW) and Florida Executive Women.

Diana has won Woman Business Owner of the Year from Orlando 

Business Journal Women Who Mean Business, and just received a 

recognition by UCF for her generosity and professional commitment 

by UCF Town & Gown and Dr. Hitt, along with countless awards and 

accolades for her work. 

Diana is an avid reader and her favorite poet is Ruth Schwab Georgiou, 

her mother. Her favorite volunteer work is mentoring fostering children, 

working with seniors and orchestrating Good Apples Initiatives.

KEY PERSONNEL

DIANA LARUE

CEO, Creative Director & Principal



Areas of Expertise: Strategic campaign planning, internal/external 

relationship management, negotiations

Doug began his career at Quantum Leap Advertising, specializing in the 

managing department for all the agency’s hospitality accounts. While his 

main interest had always been account management, Doug also used his 

time at Quantum Leap to immerse himself in the world of search engine 

optimization (SEO), learning the value in performing keyword research and 

using it to elevate websites’ organic search rankings.

Following his experience with the team at Quantum Leap, Doug secured a 

position on the account management team at the world’s largest integrated 

travel and tourism marketing firm, MMGY Global. While working in 

MMGY’s Orlando office, Doug assisted the accounts team with planning 

for large-scale campaigns, such as the “This is CLE” campaign for the City 

of Cleveland, which led to an increase of more than 625,000 new tourists 

the year it launched. Before he left MMGY, Doug also worked to fulfill all 

the creative needs for the annual tourism campaign to promote the cultural 

experiences provided by the St. John County CVB. 

Doug then transitioned into an account management role at digital creative 

agency, Push, prior to joining the Appleton team. He was responsible 

for conducting a large part of the public relations efforts for a campaign 

for the Florida Beer Company. Doug also utilized his knowledge of SEO 

to help clients ascend to the first listing on Google. After a few months 

working with the digital marketing team, Doug stumbled upon a new 

passion — copywriting. Once he proved his abilities as a wordsmith 

during a brainstorming session, Doug expanded his portfolio by writing 

billboard copy for Valencia College and Facebook advertisements for Mears 

Transportation.

Today, as a strategic communications manager at Appleton, Doug holds 

the role of primary liaison between clients and the agency for several key 

accounts including Florida Lawyers Mutual Insurance Company, Orlando 

Regional REALTOR® Association and Seaside National Bank & Trust, 

among others. While there is no such thing as a “typical day” in the life 

of a communications professional, some of Doug’s main responsibilities 

at Appleton include acquisition of new business, hosting of all internal 

and external communication, project management from initiation to 

finalization, the management and coordination of production schedules, 

and meeting other daily objectives and deadlines. Fueled by the ambition 

to attain unparalleled excellence, Doug’s goal-oriented work ethic assures 

that deadlines are met and results are achieved. 

When he’s not involved with client services as an Appletonian, Doug loves 

to push his limits in the gym, explore new cities and spend quality time 

with his beloved dog and girlfriend. His favorite volunteer work has been 

leading the Dragon Boat teams and bringing awareness to the Orlando 

Health University of Florida Cancer recipients.

DOUG STEWART

Strategic Communications Manager



Areas of Expertise: Marketing strategies, brand advocacy, business 

development, public relations, media relations, creative writing, 

sponsorship negotiations

With more than 20 years of experience in marketing and sales, Amy Wise 

has the necessary tools to create effective advertising and public relations 

campaigns. 

Amy began her career as associate editor with New York City’s Chance 

Magazine, a high-end social magazine covering the gaming industry. At 

24, she was Public Relations Manager for the Beast of New Haven in the 

American Hockey League (AHL). Within a year, she was managing media 

and community outreach for the Pittsburgh Penguins’ new AHL team, 

the most successful team in AHL history. While there, Amy ran the press 

box, oversaw the weekly magazine, managed the game script, developed 

clients’ marketing partnerships, and advanced the most respected “Puck 

Pals” community outreach program in the league. At 25 years old, she was 

honored with a profile in the Citizen’s Voice as one of the leading female 

executives in the Valley.

In 2001, Amy became assistant general manager for Johnny Unitas’ indoor 

football team, where she negotiated radio, medical and media contracts, 

represented the team in league conferences and oversaw game and media 

operations.

She then joined the Tampa Bay Lightning for their 2003-04 Stanley Cup 

winning season. Amy continued working with Fortune 500 companies, 

negotiating sponsorship contracts as senior corporate marketing manager. 

She led the department in sales in 2006-07 and was rewarded by 

representing the department during National Hockey League (NHL) 

meetings. During her tenure, the Lightning transformed the St. Pete Times 

Forum into one of the busiest venues in the world.

Amy joined ISP Sports at the University of Central Florida in 2007 as the 

assistant general manager. She worked with numerous esteemed clients in 

developing their marketing programs, including Blue Cross Blue Shield, 

SunTrust, Jewett Orthopaedic, OUC and the Expressway Authority. 

At Appleton, Amy Wise is the vice president of marketing and sports 

marketing negotiations. With an emphasis in business development, she is 

a strategic marketing expert for the team, in addition to heading Appleton 

Sports Marketing, a division of Appleton Creative. In her roles, she works 

directly with clients to outline key goals, develop baseline metrics and 

identify opportunities for growth. Amy also serves on many boards and 

committees, developing community outreach programs for nonprofits, in 

addition to partaking in guest speaking engagements on topics ranging from 

sports marketing to brand development and digital marketing. 

She cites her most cherished memories as the birth of her two children, 

marrying her husband and receiving a Stanley Cup ring. Amy enjoys being 

a Big Sister for the Big Brothers Big Sisters of America Program.

AMY WISE

Vice President of Marketing

KEY PERSONNEL CONTINUED



Areas of Expertise: Conceptual copywriting, community and client 

relations, project management, social media marketing

Tori Colditz is a communications professional in mind and a copywriter at 

heart. At the start of her career, she immediately embraced her passion for 

wordsmithing and her talent for communicating as she held positions as 

copywriter and content developer for national clientele, quickly flourishing 

in the field. She now works for Appleton Creative as a conceptual 

copywriter and community relations manager, using her abilities to 

communicate an organization’s strategic need into creative results. 

At the beginning of her advertising career, Tori worked for The GreenHouse 

Agency as a content developer and copywriter, producing, developing and 

refining strategic messages and campaigns for a variety of clients through 

digital inbound marketing. She utilized her in-depth knowledge of writing 

for the digital landscape, performing extensive keyword research, creating 

detailed content calendars and writing copy for blog articles, whitepapers, 

social media, digital campaigns, email marketing campaigns, PR materials 

and websites. For the digital agency, Tori developed content and copy 

for clients including Firetainment, Fattmerchant, Superior Solar, Riverside 

Surgical & Weight Loss Center, Parkside Health & Wellness Center and My 

One Resource, to name a few. 

As a conceptual copywriter and community relations manager for Appleton 

Creative, Tori utilizes her multifaceted communication skills in various 

ways. She is responsible for communication and coordination on various 

accounts, and she brings her conceptual, technical and creative writing 

skills to the copywriting team. She combines her passion for community 

relations, devotion to grammar and extensive copywriting experience to 

produce compelling pieces that reach Appleton’s clients on a deeper level 

of understanding. Tori specializes in a versatile suite of written pieces, 

including writing for websites, videos, print, social media, blogs and public 

relations. She has worked on many accounts and projects at Appleton 

Creative, including Hilton Grand Vacations, Hyatt Regency Grand Cypress, 

Orlando International Airport, TBS Factoring Service, CareerSource Central 

Florida and many more. 

Tori is proud to act as the lead for numerous charitable projects as part 

of the Good Apples Marketing initiatives. She is currently manager 

of the Victory Cup Initiative marketing committee, as well as head of 

coordination of the Appleton Awareness Gallery’s most recent exhibit for 

Children’s Burn Foundation of Florida. Current charitable organizations 

she is working with include Seniors First, Orlando Health Foundation 

Dragon Boat, American Cancer Society’s Cattle Barons’ Ball, Pet Alliance 

of Greater Orlando, Victim Service Center of Central Florida, Habitat for 

Humanity and the Zebra Coalition, to name a few. 

When Tori isn’t knocking out projects, she’s knocking out teammates in her 

mixed martial arts classes. Tori’s favorite volunteer work includes bringing 

awareness to Victim Service Center of Central Florida and helping the 

youth at Zebra Coalition. 

TORI COLDITZ

Conceptual Copywriter & Community Relations



Areas of Expertise: Campaign planning, media buying and placement, web 

strategy and development, project management

Jamie Kruger is a multifaceted website developer and marketing strategist, 

bringing more than 17 years of programming, design, marketing and 

project management experience to the Appleton Creative team. He works 

in every phase and role of web marketing, moving effortlessly between 

sales, creative and technical teams.

Jamie began his career at Sales and Marketing Technologies in Altamonte 

Springs, Florida, a company with over 4,500 clients. As senior web 

designer and project manager, he was responsible for all large-scale, 

database-driven web projects. Jamie oversaw project management, 

technical documentation, graphic design and programming. He led all 

phases of project development, including proposal development, project 

documentation, graphic design, front-end programming, quality control, 

client training and customer support.

Committed to the user experience, Jamie established a culture of round-

table and whiteboard discovery meetings, as well as customer-driven 

project planning. He specialized in creating comprehensive websites for 

renowned multimillion-dollar healthcare leaders. This emphasis on the 

client resulted in long-term relationships with Florida Hospital and Miami 

Children’s Hospital, among other local and national brands.

Jamie continued his career as a consultant in web development and 

business analysis. He worked on branding, user interface development of 

websites and fine-tuning web presence and social media marketing plans 

for numerous clients including CrowdCast, KickApps, UpperChord and 

BarkBox. He also completed projects for established and international 

companies such as the American Football League, HGV TV, Sony and Fox.

With extensive work on both white-label and custom content management 

systems (CMS) and development in PHP, traditional ASP and ASP.net, Jamie 

is head of web programming at Appleton Creative. He is responsible for 

strategic planning, digital media, proposal development, web project 

planning, search engine marketing, and internal adoption and training 

of new technologies. Jamie also acts as the senior programmer on web 

development projects. His internet savvy allows clients to leverage the 

digital landscape for all its worth. Noteworthy clients include Tavistock 

Group, Orlando Health, the Orlando-Orange County Expressway 

Authority, the Greater Orlando Aviation Authority, the University of Central 

Florida, Solar Bears and Hilton Grand Vacations.

Jamie isn’t only a skilled marketing strategist and web developer, he’s also 

a classically trained oboist and fine artist. In his spare time, Jamie is 

devoted to mentoring Central Florida youth. He runs multiple initiatives 

that teach technical, creative and trade skills to at-risk and disadvantaged 

youth.

KEY PERSONNEL CONTINUED

JAMIE KRUGER

Marketing Strategist & Lead Web Developer



SUPPORTING TEAM MEMBERS

MICHAEL SPELTZ

Vice President of Videography

Areas of Expertise: 

Video production and editing, directing 

large-scale productions for commercials

ERIC CZERWONKA

Art Director, Senior Designer & Animator

Areas of Expertise: 

Brand development, graphic 

design, web design

JACOB SPIKES

Digital Marketing Manager

Areas of Expertise: 

Campaign planning, digital public relations, 

search engine optimization and marketing, PPC 

advertising, social media marketing and campaigns

JENNIFER GRAVEN

Senior Designer & Social Media Manager

Areas of Expertise: 

Graphic design, social media planning, 

web design, photography

DOLLY SANBORN

Senior Art Director & Web Designer

Areas of Expertise: 

Brand development, graphic design, 

web design, creative direction

KIMBERLY FORAN

Director of Finance & Operations

Areas of Expertise: 

Finance, administration, payroll, 

human resources, systems technology 

operations, staff development

ADDITIONAL

TEAM MEMBERS:
Eric Clay – Web Developer

Clara Winborn – Graphic Designer

Kelly Byrne – Associate Videographer & Editor

Aaron Jordan – Videographer/Editor

Michael O’Leary – Videographer/Editor

Ashley Montgomery – Copywriter & Content Developer





NONPROFIT AWARENESS PORTFOLIO SAMPLES





landing page   |  volunteer portal    |  video   |  annual report    |   brochure   |  poster

A P P L E T O N C R E A T I V E . C O M





billboards    |   media buying    |   landing pages    |   social media marketing    |   eblasts    |   digital banner advertisements    |   radio advertisements

A P P L E T O N C R E A T I V E . C O M





logo   |   brand manual   |   branding   |   website   |   public service announcements   |   brochures   |   awareness posters

videos   |   social media marketing campaign   |   stationery   |   anti-bullying campaigns   |   advertisements

A P P L E T O N C R E A T I V E . C O M

Supporting lives of a different stripe.
Helping lgbtq youth in need.

We’re All Ears
877.90.zebra   877.909.3272   zebrayouth.org
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public awareness poster campaign   |   print and digital ads   |   videos   |   social media marketing   |   brochures    |   vehicle wraps

trade show displays   |   billboards    |   environmental branding   |   event collateral   |   print collateral   |   public relations   |   media kits

A P P L E T O N C R E A T I V E . C O M





Designated Texter logo    |   interactive web page    |   commercial    |   print advertisements    |   billboards

sidewalk art    |   flyers    |   bus wraps    |   bus stop promotions    |   posters    |   promotional items    |   event coordination

save the dates & invitations    |   postcard    |   history brochure    |   pull-out poster    |   environmental branding

A P P L E T O N C R E A T I V E . C O M





billboards   |   landing pages   |   print ads   |   digital banner ads   |   media buying

social media marketing   |   radio campaigns   |   digital marketing

A P P L E T O N C R E A T I V E . C O M





OTHER PORTFOLIO SAMPLES





brand guide   |   media buying    |   billboard campaign   |   annual reports   |   print collateral   |   videos   |   microsites

advertisements   |   tradeshow displays   |   interactive brochures   |   history book   |   interior signage   |   event collateral

A P P L E T O N C R E A T I V E . C O MA P P L E T O N C R E A T I V E . C O M





AVISTOCT
G R O U P

K

AVISTOCT
G R O U P

K®

brand guides    |   websites    |   magazines    |   advertisements    |   online marketing    |   promotional collateral    |   brochures

interactive brochure    |   direct mailers    |   real estate binder    |   architectural renderings    |   enewsletters    |   eblasts

A P P L E T O N C R E A T I V E . C O M





logos   |   member website   |   online resort gallery   |   mobile website   |   videos   |   app design

sales center intranet   |   interactive presentations   |   iPad presentation   |   online games

A P P L E T O N C R E A T I V E . C O M





ebooks    |   app design    |   infographics    |   websites    |   mobile websites    |   landing pages    |   direct mail

logos    |   postcards    |   branding collateral    |   advertisements    |   brochures    |   posters    |   banner ads

promotional campaigns    |   videos    |   presentations    |   tradeshow displays & booths    |   animations

A P P L E T O N C R E A T I V E . C O M





logo    |   website design    |   public relations    |   content marketing    |   advertisements    |   brochure    |   presentation    |   stationery & collateral    |   media kit

A P P L E T O N C R E A T I V E . C O M





landing page   |   eblast   |   banner ads   |   landing page   |   eblast   |   banner ads   |   media buys: radio   |   media buys: Hispanic

A P P L E T O N C R E A T I V E . C O M





logo   |   specialty logo   |   brand guide   |   website   |   landing pages   |   promotional items   |   video   |   eblast

folder/media kit    |   brochure   public relations   |   media event   |   signage   |   stationery packaging

Merged from: Center for Drug Free Living, Seminole Behavioral Healthcare and Lakeside Behavioral Healthcare

A P P L E T O N C R E A T I V E . C O M

Aspire HealthPartners.com

Central Florida’s Source for  
Behavioral Healthcare Services





website   |   enewsletter   |   web banners   |   brand guide   |   infographic   |   advertising   |   public relations   |   events

A P P L E T O N C R E A T I V E . C O M





50th Anniversary logo and event   |   new brand launch   |  brand guide   |   website   |   brochures

newsletters   |   stationery collateral   |   eblasts   |   social media graphics  |  public relations

A P P L E T O N C R E A T I V E . C O M

Our goal is to maximize independence for seniors.
Simply put, we help seniors live at home. 

Meals on Wheels  •  Neighborhood Lunch with Transportation
In-Home Care  •  Minor Home Repair  •  Guardianship

Stepping Stone Medical Equipment Bank

If given the choice, older adults want 
to remain living in their own homes for 
as long as possible.

From our roots as a small nonprofit agency 
in 1966, we have grown to help thousands 
of seniors annually. We accomplish this by 
staying true to our mission – to enhance the 
quality of life of seniors by maintaining their 
independence and dignity.

Seniors First – the choice, hope and quality care 
needed for senior independent living.

Stepping Stone License #1312981   |   Homemaker License #231446

In-Home Care is Community Care for the Elderly (CCE), a program of 

the FL Department of Elder Affairs. Personal Care: Seniors First staff 

directly provides this service for clients funded through and under the 

auspices as Lead Agency for the Department of Elder Affairs.

HOW YOU CAN MAKE A DIFFERENCE
VOLUNTEER
Often just spending time listening to and talking with our elderly 
clients helps to enrich their lives. It is a great way to meet new 
people with common interests, relieve your stress and strengthen 
your ties to our community. Volunteers are a vital part of the care 
we provide, and they are always needed. You can choose from:

• Meals on Wheels – Deliver hot nutritious meals to 
homebound seniors

• Neighborhood Lunch Program – Socialize with seniors and 
assist with serving lunch at meal sites

• Administration – Provide support in the office

• Special Events – Work with development staff to plan, 
organize and implement successful fundraising events

To get started volunteering today, or for more information, visit us 
at www.seniorsfirstinc.org/volunteering or call 407-373-7752.

GIVE
Your thoughtful gift will help our community’s most vulnerable 
seniors avoid or delay the three biggest threats of aging: hunger, 
isolation and loss of independence. Giving options include: 

• General Donations – Give annually, bi-annually or quarterly

• Sustaining Supporter – Help our organization to plan ahead 
with your monthly scheduled donation

• Big Hearts Circle – The donor giving circle that supports our 
Meals on Wheels program

• Legacy/Planned Giving – Ensure our work will continue well 
into the future with your generous promise of a planned gift

• Event Sponsorships – Partner with Seniors First for the 
annual Turkey Trot 5K and High Tea & Hats

• In-Kind Gifts – Donate to our food and holiday drives, as well 
as other fundraisers, that brighten the days of our seniors

Donate online via credit card at www.seniorsfirstinc.org/donations 
or make checks payable to Seniors First and mail to:
5395 LB McLeod Rd., Orlando, FL 32811

Senior
Resource
Alliance

WWW.SENIORSFIRSTINC.ORG

HOW WE CAN HELP YOU
Meals on Wheels, Neighborhood Lunch 

with Transportation and Minor Home Repair
407-615-8987

Guardianship
407-297-9980

 In-Home Care
Orange and Seminole counties: 407-292-0177

Polk County: 863-519-1020

Stepping Stone Medical Equipment Bank

3711 Vineland Rd., Orlando, FL 32811  |  407-649-4100

CONNECT WITH US
Volunteer Opportunities

407-373-7752  |  www.seniorsfirstinc.org/volunteering

Donations
407-373-7754  |  www.seniorsfirstinc.org/donations

In-Kind Gifts
407-615-8962

Seniors First Administrative Office
5395 L.B. McLeod Rd., Orlando, FL 32811

T 407-292-0177  |  F 407-292-2773

5395 L.B. McLeod Road, Orlando, Florida 32811
407-292-0177   |   www.seniorsfirstinc.org

ANNUAL HOLIDAY GIFT DRIVE: OPERATION WARM AND FUZZIES 2015
Collecting blankets for seniors October 1st through December 1st

You can help bring the spirit of the season to a special senior who might not 

receive a gift or be remembered during the holidays.

Through a wide range of support services including Meals on Wheels, Seniors 

First is committed to helping seniors with special needs and/or low income. 

Clients are able to remain living independently with dignity and quality of life. 

Through community support, a smile will appear when receiving your gift of 

kindness. 

Our Goal is 1,500 Throws!

• Purchase: a new throw blanket (50˝ X 60˝)

• Tie it up: with a holiday ribbon

• No need to wrap: Our elves will take care of that

• Drop off donations by Tuesday, December 1st at our office: 5395 L.B. 

McLeod Road (additional locations listed on our website) OR at the Turkey 

Trot event at Lake Eola.

We cannot do what we do without YOU! For details visit www.seniorsfirstinc.

OUR MISSION is to enhance the quality of life of 
seniors by maintaining their independence and dignity.

Mailing Label Changes
Please check the appropriate box below, correct 

the label and return to Seniors First.

Name change or misspelling

Address change

Remove from mailing list

Received more than one copy

Sign up for electronic newsletters on our website.

WWW.SENIORSFIRSTINC.ORG   |   407-292-0177

GENERATIONS

FALL 2015

S H A R I N G  T R A D I T I O N S
26th Annual  Turkey Trot  5k

T H E  G I V I N G  C O R N E R
Exploring new ways to give back

O P E R AT I O N  WA R M  F U Z Z I E S
Collecting blankets for  seniors

VOLUNTEER SPOTLIGHT: JO FINLEY DONOR SPOTLIGHT: ANDREW JENG

For Jo Finley it all started almost 

20 years ago when a representative 

from Seniors First came to speak 

to her organization, Central 

Florida Spokes (formerly Seminole 

Spokes). As she tells the story, 

“The speaker was talking about 

how little some of these seniors 

had in the way of support and 

told us about one woman who was 

bathing with shampoo because 

she had no soap. It just broke my 

heart that anyone would be in that 

position.”

There began a spirit of giving 

that lasted nearly two decades. 

Jo, an extremely talented artist 

and designer of Santa Claus 

collectables, began sewing small 

cloth pouches which she would 

fill with personal care items, such 

as soap, shampoo, lotion, razors, 

toothpaste and brushes. To collect 

these items she actively sought 

donations and personally made up 

In 2004 Andrew had a friend 

that mentioned the need for 

volunteers at Seniors First in the 

Meals on Wheels program. He 

thought it was a good idea and 

has been volunteering ever since. 

When asked why he volunteers he 

states, “I am doing something to 

be proud of that makes me happy 

while doing it.” So much so that 

he encourages others to become 

involved. 

Not only is Andrew a Meals on 

Wheels volunteer, but he also 

supports Seniors First with 

donations. He feels the mission of 

Seniors First is what has influenced 

his decision to both volunteer and 

donate to the organization. When 

asked why he also makes monetary 

gifts Andrew responds, 

“The donations help fund 
the programs that serve 
our seniors. These are 
the people that built this 
community before us and 
deserve our respect for their 
contributions.”

The photo shows Andrew delivering 

meals to one of his 93-year old 

clients, a former WWII veteran. 

In the car riding with Andrew on 

his Meals on Wheels route is his 

92-year old friend, also a WWII 

the difference.

To make several gifts for Seniors 

First clients would have been 

greatly appreciated but that wasn’t 

going to be good enough for Jo 

and her husband Norm, who also 

got in on the project. That first 

year she made 1,200 bags and 

continued to make another 1,200 

annually. That’s 24,000 gifts for 

seniors in our community! 

We asked Jo why. Why do so much 

for so long? She says, “I just knew 

we had to do something. Besides, 

I can’t sit still. I’ve always got 

to keep moving.” Jo says her 

inspiration for giving was her 

mother. Her dad’s work took him 

away from their farm in Illinois 

much of the time so it was left 

to mom to oversee the farm and 

family. She told us, “My mother 

would walk 5 miles to the nearest 

store to buy bread and milk but 

if she ran into someone who was 

hungry on the way back, she’d give 

it away without blinking an eye.” 

She’s had to cut back on sewing 

following shoulder surgeries but 

Jo’s still making a difference 

whenever she can. Her latest 

project is finishing up over 3,300 

holiday cards for servicemen and 

women stationed overseas. By her 

fireplace sits a little wooden chair 

with a winged back. Jo says it’s 

veteran. Back in July Andrew 

united these two, one giving the 

other the gift of a veteran’s ball 

cap. The encounter was precious 

to these gentleman who shared a 

life changing experience so long 

ago. It also became life changing 

for Andrew, who has gone above 

and beyond making a difference in 

someone’s life.

Thank you, Andrew, for all that you 

do! This quote from him sums up 

his passion, “Thank YOU, Seniors 

First, for giving ME the opportunity 

to make a difference.”



Appleton Creative
At the Core of Innovative Advertising & Marketing

539 Delaney Avenue | Orlando, Florida 32801
 P | 407.246.0092 x 8#    F | 407.246.0590

appletoncreative.com

A Women’s Business Enterprise Since 1987

A P P L E T O N C R E A T I V E . C O M

http://appletoncreative.com
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